
2019

MEETINGS STAR AWARD CERAMONY
The ceramony will be held at Conventa 2020, January 21, 2020 at 18:30

Don’t miss out and join us!



2

Best
destinations



3MEETOLOGUE

Congress travelogues, or Meetologues, have become a firm reference for 
event organisers in selecting destinations over the past decade, mainly 
because of their sound logic and the benefits that they bring to all parties.

On the initiative of individual destinations that have participated in the 
MTLG project, we have now prepared a new categorization of meeting 
destinations. The primary reason we have done this is to ensure the clari-
ty and comprehensibility of the individual categories; the new categoriza-
tion involves a combination of criteria and the basis for the classification 
of destinations into four classes is based on the full range of the index and 
total scores that fall within it.

The main drive for us to update the categorization is so that we can pro-
vide to meeting planners as much information as possible on the capacity 
of destinations, which we have been evaluating since 2009 through our 
tried and tested method of congress travelogues – Meetologue. Every 
destination is evaluated based on fieldwork and research, through which 
we want to get as close as possible to the real situation. 

“Twelve years ago, when we started preparing 
the congress travelogues, we couldn’t 
possibly have foreseen that our methodology 
for evaluating destinations would have 
become such an important reference point 
for meeting planners. As of today, we have 
published 101 travelogues of 26 meeting 
destinations, all based on hard graft and 
solid field work. Our unflagging enthusiasm 
for this has demonstrated that we have been 
setting quality standards that are also being 
recognized by the wider international industry 
public through the Meetings Star Awards.”

- GORAZD ČAD, EDITOR IN CHIEF OF KONGRES MAGAZINE

APPLES TO ORANGES
New categorization of MTLG (from 2017)

The complexity of the meetings industry means there are many possible 
variables that can contribute to defining the ‘size’ of a destination. We 
have been looking for those that are frequently considered to be closely 
connected and interdependent. This aspect of the defining criteria pro-
cess necessitated a review of existing literature, which is quite limited in 
that field and is heavily reliant on the statistics prepared by the interna-
tional association ICCA, which focuses on recording the number of asso-
ciation meetings and their participants at a destination. Our pillar capacity 
of meeting destinations were calculated based on criteria that were de-
fined with the help of leading experts from various destinations and are 
as follows:

1. Air accessibility of destinations
This assessment is based on the European air connectivity report, which 
is prepared annually by ACI Europe. Analysing connectivity data from the 
SEO Economic Research’s ‘Netscan’ connectivity model, the report pro-
vides in-depth insights into how well Europe is connected by air, both 
internally and with other regions in the world. It distinguishes between 
direct and indirect connectivity, and takes a special in-depth look at the 
dynamics at Europe’s hubs – which act as engines of connectivity for 
wider outreach.

2. The number of 4* and 5* category hotel 
rooms
The development of meeting destination is directly linked to the number 
of hotel rooms it has, which according to our study reaches at least twice 
the maximum capacity of the plenary hall at the destination. The single 
use of rooms is dominated by congress guests and for business tourism, 
which includes the meetings industry, the use of rooms in the business 
categories of of 4 and 5 stars is predominant. For that reason, only those 
hotels are assessed in this category.

3. The number of 4* and 5* category hotels
To enhance destination comparisons, we also captured the number of 
4 and 5 star category hotels that are predominantly used by congress 
guests. The number of such hotels is a unique indicator of how well a 
destination is adapted to business tourism and vice versa. 
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The largest European meeting destinations are to be found in the first 
category, as they have advanced development of congress infrastructure 
and excellent flight accessibility. These destinations are also predomi-
nantly the most important aviation hubs. There are, however, significant 
differences among the destinations that will be further brought out by 
a detailed evaluation of their qualitative criteria. At the top end of the 
category are the largest destinations, all with excellent infrastructure 
and minimum differentiation in their broad provision, mainly being in the 
sphere of flight availability. Based on the detailed evaluation the destina-
tions with an index of 500 to 600 still have some challenges in different 
fields, for example at Baku, where infrastructure development is incred-
ible but where on the other hand it has a significantly low level of flight 
availability, or with Belgrade and Bucharest, where better accessibility 
and a larger number of hotel rooms is lacking. In each of the MTLGs you 
can find a more detailed and revealing in-depth analysis of the criteria.

L MEETING DESTINATIONS 
Destinations that can host up to 2,000 congress attendees

MEETOLOGUE

4. Banquet hall maximum capacity 
Practically every congress or event also plays host to a social event or a 
gala dinner. It is often the case that the maximum capacity of the hall for 
banquets dictates the maximum size of the congress that the destination 
is able to accommodate. This criterion is therefore extremely important 
to our assessment. 

5. The largest hall in the city (in m2)
The size of the hall further dictates the size of the largest events and 
accompanying exhibitions that can ordinarily accompany such events. 
These are normally the multifunctional halls in congress and exhibition 
centres. This criterion is directly linked to exhibition activity, which is most 
highly developed in the so-called ‘meeting hubs’.

6. Maximum hall capacity in theatre layout
Congress centre halls that are suitable for plenary sessions are assessed 
in this category. To make this a level assessment many sports facilities 
were excluded, as they typically lack the additional infrastructure required 
for the organisation of events. 

7. Destination population 
A city or a town’s population tends to be the catalyst for development, 
transformation and, of course, also the generator of many events. Over 
the course of history the meetings industry has developed in the urban 
regions and is therefore considered one of the factors associated with 
metropolitanisation and the major conurbations in Europe. 

The results of this new categorization are presented in detail below. It 
highlighted that, depending on the supporting capacity, destinations can 
be divided into four categories that are framed based on the maximum 
number of participants that can be accommodated without encountering 
any major logistical turmoil or complications.

XL MEETING DESTINATIONS 
Destinations that can host more than 2,000 congress attendees

DESTINATION             MTLG INDEX 2019

DESTINATION             MTLG INDEX 2019

LONDON 
BARCELONA 
PARIS 
DUBAI
SINGAPORE 
BERLIN 
ISTANBUL
VIENNA 
MILANO 
PRAGUE 
FRANKFURT 
EKATERINBURG 
DOHA 

HAGUE 
VENICE 
KRAKOW 
GRAZ
GDANSK 
SALZBURG 
ZAGREB 
VILNIUS 
TALLIN
SARAJEVO 
BRNO 
SKOPJE 
KATOWICE 
THESSALONIKI
BRATISLAVA
LJUBLJANA 
INNSBRUCK 

700
700
700
700
700
698
685
682
682
659
653
653
635

485
479
475
452
446
438
437
435
417
413
413
407
404
392
385
382
374

MUNICH 
DUBLIN 
BUDAPEST 
COPENHAGEN 
WARSAW 
MOSCOW 
SOFIA 
ATHENS 
EDINBURGH 
ZURICH 
GLASGOW 
BELGRADE 
BUCHAREST
SEVILLA 
BAKU 

634
622
613
611
608
591
571
569
567
566
554
545
531
526
511
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Congress infrastructure (hall capacity) and flight availability on destina-
tions listed here enables the hosting of a congress for up to 2,000 at-
tendees. In the field of congress infrastructure some especially great 
progress has been made by a number of the destinations, such as Poland 
and the Baltic countries, where a number of brand new congress centres 
can be found today. Among the destinations there are also those where 
the infrastructure is in place, but is in need of extensive renovation, or 
those that are still waiting for a proper and dedicated convention centre 
to be built, such as Sarajevo or Zagreb. For this category flight availability 
is an extremely important criterion and is where major differences and 
significant competitive advantages can be made.

M MEETING DESTINATIONS 
Destinations that can host up to 1,200 congress attendees

MEETOLOGUE

DESTINATION             MTLG INDEX 2019

DESTINATION             MTLG INDEX 2019

DUBROVNIK 
KLAGENFURT 
TIRANA 
LVIV 
GRADO 
SPLIT
TRIESTE 
VILLACH 
SAALFELDEN - LEOGANG 
PODGORICA 
SCHLADMING
PORTOROŽ 
BUDVA 
OPATIJA 
ROVINJ 
POREČ 
ZLATIBOR
GRADO 
MARIBOR 
ŠIBENIK 
UDINE 
SUBOTICA 
BLED 
PULA 
ZADAR 
KOSICE 

PODČETRTEK 
UMAG 
ROGAŠKA SLATINA 
VYSOKE TATRE
HVAR 
MOSTAR 
BREŽICE- ČATEŽ 
VARAŽDIN 
KRANJSKA GORA 
OSIJEK 
KARLOVAC
SARVAR
PTUJ 
OHRID 
LAŠKO 
RIJEKA 
NIŠ
NOVA GORICA 
MALI LOŠINJ 
HEVIZ 
SOČA VALLEY 
GORIŠKA BRDA 
BOHINJ 
SAVINJA VALLEY 

295
286
285
280
274
267
259
256
252
245
245
244
244
242
236
230
219
218
212
208
201
199
198
198
196
191

175
173
171
171
169
169
168
164
160
158
157
154
153
151
150
149
145
140
138
137
121
103

97
94

VARNA 
GRANADA
NOVI SAD

371
370
367

This is probably the most heterogeneous category and the one for which 
the general conclusion is that it is dominated by regional centres and ma-
jor tourist cities. The congress offer here is mainly based on the offer of lo-
cal congress hotels and smaller convention centres. The capacity of listed 
destinations is therefore up to maximum of 1,200 congress attendees. All 

of the cities in this category have great potential for further development, 
which will be determined by additional investments in infrastructure.

S MEETING DESTINATIONS 
Destinations that can host up to 600 congress attendees

This category is dominated by the smaller tourist resorts, where the 
meeting industry is a complementary activity during low season. Con-
gress capacities are smaller and more personalized, adapted to meetings 
with a small number of participants (and dominated by the congress halls 
for up to 150 participants).

The data for our overall categorization was collected through a ques-
tionnaire that was answered by convention bureaus, with data on the 
population of each destination gathered through Wikipedia. All of the re-
corded criteria were then standardized and statistically ranked, a process 
by which at the end an estimation of the relative position of individual 
destinations could be made. Throughout this process of data trawling we 
directly obtained data from 68 convention bureaus (altogether there were 
78 destinations ranked). The process therefore covers a relevant statisti-
cal sample, which will be further expanded in the future. 

The initial reaction from congress organisers whom we have provided the 
index has been positive, as this is a tool that will provide them with a 
genuinely realistic comparison.
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Additional information:

TOLERANCA MARKETING d.o.o.
Štihova 4, 1000 Ljubljana, Slovenia 

P: +386 (0)1 430 51 03 
E: gorazd.cad@toleranca.eu

www.toleranca.eu

www.secret-congress-guest.eu

The entire methodology of our work had already been upgraded previous 
year with a system of benchmarking that is carried out for each individual 
congress destinations, under the name MTLG BENCHMARK.
With our complete methodology we have saved you a lot of your valuable 
time that would otherwise have been spent in comparing yourself with 
your main competitors.

Our process is conducted at two different 
levels:

1. DESTINATION EVALUATION (following the 
congress MTLG’s methodology) 
At this stage destinations are evaluated on all the criteria that are cov-
ered in our methodology, including 75 competitive criteria. Based on the 
destination evaluation a comparative matrix is prepared, which is the ba-
sis for the workshop performance of the second stage.
 

2. BENCHMARK WORKSHOP (with key 
stakeholders at the destination)
The workshop is designed to evaluate the competitive strengths and 
weaknesses of a destination and provide the exchange of good case 
studies in regard to its the further development.

For further information regarding the MTLG benchmark we’d love to 
hear from you, so don’t hesitate to call us to 00386 (0)1 430 51 04, or 
send an e-mail to gorazd.cad@toleranca.eu. 

We are confident that our objective evaluation will help 
event organisers and at the same time allow destinations to 
implement the further improvements required to overcome 
their comparative disadvantages.  
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PHOTO GALLERY
Highlights from the Meetings Star Award 2018 ceremony 

MEETINGS STAR 2019 // AWARD CEREMONY

PHOTO CREDIT: TINA RAMUJKIĆ



8 MEETINGS STAR 2019 // AWARD CEREMONY



9MEETINGS STAR 2019 // AWARD CEREMONY



10 MEETINGS STAR 2019 // AWARD CEREMONY



11MEETINGS STAR 2019 // AWARD CEREMONY



12 MEETINGS STAR 2019 // AWARD CEREMONY



13MEETINGS STAR 2019 // AWARD CEREMONY



14

HIDDEN SURPRISES  
Owerview of the best meetings destinations for 2019

4 CATEGORIES 

XL
L
M
S

Destinations that can host more than 2,000 congress attendees
Destinations that can host up to 2,000 congress attendees
Destinations that can host up to 1,200 congress attendees
Destinations that can host up to 600 congress attendees

Ever since 2019, the Editorial Board of Kongres Magazine has been pre-
senting fresh and interesting meeting destinations to international meet-
ing planners. Kongres Magazine reviews all destinations on the basis of 
the field work and thorough research of the individual criteria, in order to 
get as close to the real situation as possible. Every year the reviews and 
the Meetologues are reviewed and updated with the latest information 
that individual destinations receive for the assessment and confirmation.

Till this day we have presented 101 Meetologues from 26 destinations. 
Each destination is evaluated based on 75 different criteria that enable 
fair comparison of the destinations. Meeting organizers appreciate the 
expertise, value and practicality of this guide through congress destina-
tions. 

WINNERS OF THE BEST MEETING DESTINATIONS CATEGORIES IN 2019

MEETINGS STAR 2019 // BEST MEETING DESTINATIONS

XL MEETING DESTINATIONS WINNER 4,76 L MEETING DESTINATIONS WINNER 4,43

M MEETING DESTINATIONS WINNER 4,39 S MEETING DESTINATIONS WINNER 3,96

Vienna

Dubrovnik

Ljubljana

Kranjska Gora
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1. VIENNA, AUSTRIA 
SMART MICE CITY 
There are cities in the world which can prove quite stressful for congress 
participants, and then there is Vienna. From first-hand experience I can 
confirm that the city is easy to get around, pleasant and enjoyable and 
already belongs among the so-called ‘smart’ cities of today. Vienna’s 
city authorities are convinced that the ‘smart’ city can grow whilst at the 
same time reducing the use of natural resources. One of the crucial ini-
tiatives is the intensive inclusion of the city’s residents, since there is a 
desire that innovations help improve living standards for all. It is all this 
that places Vienna among the smart cities of the future and makes it an 
excellent meeting destination.

XL MEETING DESTINATIONS 
The first category features the largest European meeting destinations which have exceptionally developed congress infrastructure and excellent aviation 
links. These destinations are mainly important aviation hubs.

TOP 10 XL-DESTINATIONS IN 2019

MEETINGS STAR 2019 // BEST MEETING DESTINATIONS

XL MEETING DESTINATIONS WINNER 4,76

1. VIENNA
2. COPENHAGEN
3. ZURICH
4. MUNICH
5. EDINBURGH
5. PRAGUE 

4.76
4.72
4.71
4.70
4.64
4.64

4.61
4.56
4.50
4.50
4.48 
4,44

6. BERLIN
7. BARCELONA
8. ATHENS
8. FRANKFURT
9. WARSAW
10. BUDAPEST 

2. COPENHAGEN
MAKE YOUR OWN GOOD
The premier capital of Northern Europe is Scandinavia’s most fantastic 
city and the center of the most dynamic region in Europe, the Øresund 
Region. The city is one of Europe’s oldest capitals with an exclusive royal 
touch – the monarchy in Denmark is the oldest in the world. The town 
has several large convention centers such as Forum Copenhagen, Bella 
Center and Øksnehallen which often host international fairs and confer-
ences. The Medical Valley is on the outskirts of the city has large bio-
medical centers where many conferences are held. It has large venues, 
as Denmark’s national stadium Parken, Brondby Stadium and the newly 
built Royal Arena, which is expected to open in autumn in 2016. Overall, 
Copenhagen is a safe city and a destination filled with special venues.

4,72

3. ZURICH, SWITZERLAND 
THE CLASSIC IN A NEW LIGHT 
According to Numbeo, Zurich is a city with one of the highest “quali-
ty of life” indexes in our comparison and a similiar result is provided by 
Mercer. Switzerland’s biggest city boasts quite a few superlatives and is 
known as the commercial, cultural and congress centre of Switzerland. 
It is the hub for train, road and air traffic, which gives it a big advantage 
over its competitors. It offers great congress infrastructure in the Kon-
gresshaus Zurich and numerous other spaces, acccompanied by some 
amazing special venues. Congress guests will appreciate the excellent 
public transport, which, in combination with great public infrastructure, is 
a must if you want to stay at the top of your game.

4,71
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4. MÜNICH, GERMANY 
LIVEABLE MEETINGS 
Unsurprisingly, the city of quality beer, wurst, dirndl skirts and “lederho-
sen” is also a first-class European congress destination with one of the 
most developed fair infrastructures in the wider region. There are 31,000 
hotel rooms in 395 excellent hotels with conference capacities. Added 
to the charm and picturesqueness of the Bavarian capital are numerous 
green open spaces and a high quality of living. Munich airport is also one 
of the key European air-traffic hubs, cementing the city’s position on the 
world congress map. In the world’s beer capital with centuries of tradi-
tion, beer doesn’t just flow freely in October, but the whole year round.

4,70

5. EDINBURGH, UNITED KINGDOM 
AN IRRESISTIBLE PASSION FOR MEETINGS 
Edinburgh is a top convention destination blessed with outstanding 
cultural and historical heritage. The destination is in its mature phase, 
with a fully-developed congress infrastructure and excellent destination 
management. Four universities and numerous centres of excellence in 
science and art related to the Edinburgh Science Triangle are a guaran-
tee for its further successful development. Congresses and events are a 
part of a scientific breakthrough and further development of the city, as 
it stimulates numerous multiplier effects. The key stakeholders in Edin-
burgh are aware of this and this message should also be transmitted as 
an example of best practice in new European destinations.

4,64

6. BERLIN, GERMANY 
WALK THE WALK 
Berlin is exciting in every sense of the word and one can only speculate 
on the range of its different options in this congress ‘land of plenty’. The 
Convention Bureau is known for its ingenuity, creativity and the rich offer 
it brings together. Moreover, Berlin’s congress offer is jam-packed into a 
very reasonably priced package. It’s no surprise that the city hosts more 
than 115,000 events annually and this number is expected to increase 
once the new Berlin Brandenburg airport finally opens its doors. Fuse 
Berlin’s excellent congress offer with its urban heartbeat and you get a 
first-class congress destination. The city is also the capital of fun, dance, 
creativity, socializing and unforgettable nightlife, which sets it apart from 
its competitors.

4,61

5. PRAGUE, CZECH REPUBLIC
SLAVIC PARIS 
Prague has for a long time been a true European tourist metropolis with 
a diverse and comprehensive offer, luxury hotels and sometimes too high 
prices. The story reminds of Škoda, of which the Czechs are very proud 
and is one of the oldest automotive in Europe. Reputable, solid and reli-
able pre-war limousines were after the war changed into cars that were 
behind the times. Today, Škoda’s shine again puts the Czech manufac-
turer where it once was. The same can be said for the meetings industry, 
where Prague began to seriously falter the top of the European league. If 
we look at the position of Prague regionally, Prague certainly has all the 
conditions to remain one of the most popular congress destinations for 
a long time.

4,64
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7. BARCELONA, SPAIN  
THE MEDITERRANEAN BREVIARY  
Spain’s second largest city has become an annual stop on the congress 
pilgrimage to IBTM World. Its extroversion and trendy city architecture 
and design, in combination with a healthy dose of Mediterranean casu-
alness, is all worthy of serious praise and admiration. Barcelona is a city 
that comes alive in the evening, when it becomes a paradise for lovers 
of cuisine, cool taverns and cultural icons. Barcelona’s list-topping luxu-
ry and designer hotels and a nearly perfect congress infrastructure have 
positioned the city at the very peak of Europe’s congress industry.

4,56

8. ATHENS, GREECE 
BRIDGING THE GAP  
A historic city with excellent connectivity to the rest of the world and 
where you will find infrastructure befitting a major European capital, but 
with better weather and in a more interesting location. The Athens allure 
includes 300 days of sunshine a year, more than 30,000 hotel rooms in 
439 hotels, 95,000 sq.m of conference space, 1,000+ restaurants and 
200,000 flights per year. All major hotels in the city underwent a refur-
bishment for the 2004 Olympics. Athens is an attractive destination in its 
own, very special way. It is a unique combination of the old and the new, 
set in a spectacular Mediterranean landscape. 

4,50

8. FRANKFURT
INTERNATIONAL CITY
Frankfurt is the most international city in Germany, the largest finan-
cial centre on the continent, the historical city of coronations, the city of 
Goethe and the Frankfurt School… In brief, the smallest metropolis in the 
world, in which there is a lot to discover at close hand.
Frankfurt Airport connects 293 destinations and over 65 million passen-
gers walk through its gates each year – how’s that for airline connectiv-
ity? The airport is one of the key European air traffic intersections and 
also has a well-developed train and highway network to all of the major 
German cities. It only takes around two hours to get from the centre of 
the second biggest metropolitan region in Germany to Koln or Stuttgart.

4,50

9. WARSAW
FAST-GROWING CAPITAL
Today Warsaw is one of the fastest-growing capitals in the EU and a 
city that can pride itself on a mix of new and old architectural styles. Its 
growth in infrastructure was strongly boosted when Warsaw was the 
host of the UEFA European Championship in 2012 and many new hotels 
were opened. The biggest congress hotel, the Hilton Warsaw with a hall 
for 1,600 participants, is one of the biggest in Europe, but The Palace of 
Culture with its 40 congress halls is also an interesting option.

4,48
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10. BUDAPEST
CAPITAL OF NUMEROUS HOTELS AND SPECIAL VENUES
In a city with over 1,7 million inhabitants, novelties in the hotel and con-
gress industry are constant. In addition to the numerous hotels and spe-
cial venues, many urban centres have emerged in the past few years. You 
will see them come alive if you visit the city in the summer days. Local 
meeting professionals will tell you that they miss a true congress centre, 
but Budapest, with an array of congress hotels and exhibition centres, 
hosts an increasing number of international congresses each year. On the 
Buda, and the Pest side, connected by the imposing bridges above the 
Danube, you are sure to find a venue that suits your needs.

4,44

1. DUBAI
CITY OF SUPERLATIVES
Dubai is, without a doubt, a city of superlatives, which is becoming one 
of the world’s congress capitals. Contributing to that goal are excellent 
air connectivity, modern infrastructure and duty-free zones. There are 
currently 23 of those zones in Dubai, from the Media Zone and Inter-
net-City to Design City, all of which attract major international corpora-
tions wanting to expand their business. Bringing their headquarters to 
Dubai are also educational institutions, the main generator of congress 
events in the city. A thorough inspection, Dubai reveals itself as a mature 
and well-organized congress destination with a diverse hotel offer.

4,68

XL destinations Non-European
The category features the largest Non-European meeting destinations which have exceptionally developed congress infrastructure and excellent aviation links. 
These destinations are mainly important aviation hubs.

TOP 5 NON-EUROPEAN XL-DESTINATIONS IN 2019

1. DUBAI
2. SINGAPORE
3. BANGKOK
4. DOHA
5. BAKU

4.68
4.63
4.37
4.36
4.30
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2. SINGAPORE
DECIDEDLY GLOBAL
Ranked as Asia’s Top Convention City by the International Congress and 
Convention Association (ICCA), Singapore is a global leader for business 
events. Though physically small, Singapore embodies a canvas of diverse 
cultures, contrasting cuisines, impeccable scenic beauty, exciting shop-
ping points, fascinating British architecture, and a very glamorous night 
life. With a contemporary infrastructure and a multitude of meeting ven-
ues with state-of-the art facilities, this country is committed to unfor-
gettable experiences for your next meeting, convention, or exhibition.

4,63

3. BANGKOK
YOUNG AND OLD
Thai people are famous for their hospitality and smiles.The legendary 
hospitality of Thailand has long been a popular choice for meetings and 
events in Southeast Asia. Its vibrant capital, Bangkok, is a top interna-
tional conference destination, and its first-class meeting venues are re-
nowned for their outstanding service. Bangkok is easy to get to, thanks to 
the new Suvarnabhumi International Airport; opened in 2006, the airport 
handles over 40 million passengers per year from most major cities in 
North America, Asia, and Europe, and connects to the city via via electric 
rail, bypassing Bangkok’s traffic jams.

4,37

4. DOHA
MIDDLE EASTERN CHARM
Congress organisers in Qatar have uncovered a simple formula for long-
term development. Investment in infrastructure + excellent air accessibil-
ity + authenticity and culture, are rapidly launching it among the world’s 
leading congress destinations.
There are few organisers who are not tempted to peek into the back-
ground of stories about this mysterious Arab country – many of which 
are reminiscent of the modern fairytale about One Thousand and One 
Nights. Thanks to its Middle Eastern charm, friendly people, magnificent 
congress hotels, sun, sea, and exceptional congress infrastructure, Qatar 
is becoming an increasingly popular congress destination – one that is 
highly recommended.

4,36

5. BAKU
MEETINGS CHAMPION
Baku is the meetings champion of the region and basically has no com-
petition in the Caucasus. Neighbouring Georgia is putting in a great ef-
fort, but hasn’t reached the level of infrastructural development that can 
be seen in Baku. On a wider spectrum, the biggest competition for Baku 
are countries that count on the connection between Asia and Europe. 
Countries like Istanbul, Dubai and other emirates. We mustn’t forget the 
ex-Soviet space, where the meetings industry is also rapidly developing. 
A bright, creative, hospitable and modern country like Baku is bound to 
develop even further. I won’t be surprised if the former oil-industry mec-
ca also becomes a mecca for the meetings industry.

4,30
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L MEETING DESTINATIONS 
Congress infrastructure and aviation links in these destinations allow the organisation of congresses for up to 2,000 participants.

TOP 10 L-DESTINATIONS IN 2019

2. ZAGREB, CROATIA 
WHITE ZAGREB TOWN 
It can be said that Zagreb has a great congress future. Zagreb is pro-
gressing steadily on the chart of development meetings destinations; 
the final breakthrough of the entire region is intertwined and dependent 
on the marketing of mayor regional congress cities in the internation-
al market. In the last ten years, Croatia has radically improved road in-
frastructure and, thus, its accessibility. Significantly improved is also air 
accessibility via Zagreb Airport, which accepts over 40 % of all air traffic 
in Croatia. The hotel infrastructure with new acquisitions fully satisfies 
modern congress guests and is perhaps at this moment the best among 
regional capitals. Zagreb is a pocket-friendly destination that offers a lot 
for a reasonable money.

3. TALLINN, ESTONIA 
SINGING AND SKYPING DESTINATION 
In terms of congress needs, of the Baltic triplets Tallinn is probably the 
most picturesque and diverse. The city has gone through many historical 
changes, right through from the medieval salesmen and knights of the 
Teutonic order, to the protestant reformation, Swedish and Russian im-
perialism, turbulences of both Wars and then to the Soviet Union, before 
final independence and the flourishing of its IT-industry and capitalism. 
All of these events today create a special culture that is the basis for de-
velopment of a congress industry. According to the “Tallinn 2025” strate-
gic plan, the capital of Estonia could become a centre of festival and event 
tourism in the Baltic Sea region.

MEETINGS STAR 2019 // BEST MEETING DESTINATIONS

4,36

4,42

L MEETING DESTINATIONS WINNER 4,43
1. LJUBLJANA, SLOVENIA
EUROPEAN GREEN CAPITAL 
Ljubljana is positioned side by side with the new EU member states and 
geographically in the region of the Western Balkans. With two top-lev-
el convention centers and a very well-developed hotel meetings offer, 
Ljubljana is the region’s leading congress destination. At the end of last 
year in order to give Ljubljana a new sales and promotional momentum, 
a partnership called Ljubljana Strategic Bidding Team (LSBT) was estab-
lished; it is composed of interested partners from both the private and 
public area. The city is extremely safe and one of the region’s most sus-
tainably-oriented.

1. LJUBLJANA
2. ZAGREB
3. TALLINN
3. HAGUE
4. KRAKOW
5. VENICE 

4.43
4.42
4.36
4.36
4.32
4.31

4.29
4.27
4.26
4.26
4.19
4,16

6. BRATISLAVA
7. GRAZ
8. VILNIUS
8. THESSALONIKI
9. INNSBRUCK
10. SALZBURG 
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3. HAGUE
THE RIGHT PLACE TO MEET
You have certainly heard of The Hague – it is always in the news due to 
the work of numerous international organizations and companies which 
headquarter in this city. You probably also know that it is located in The 
Netherlands, a friendly and vibrant country in the north of Europe. You are 
likely to be even more surprised that the city has a light and playful side to 
it – with its beautiful sandy beaches, promenades, bars, restaurants and 
a vibrant cultural scene, something that all the visitors to our city love to 
discover. But The Hague is in fact the perfect business event destination.

5. VENICE, ITALY
CONGRESS SERENISSIMA 
The magical city par excellence and one of the most extraordinary world 
destinations. Venice and its province are unquestionably hospitable by 
vocation, as illustrated by some of the most famous hotels and temples 
of hospitality. Venice is a city which has long been hosting world events. 
As a commercial crossroads it is easy to reach either by land or by sea, 
the city offering various means of transport. A city with irresistible charm 
and a wide range of different offers typical to the “Italian way of life”.

MEETINGS STAR 2019 // BEST MEETING DESTINATIONS

4,36

4,31

4. KRAKOW, POLAND 
PROUD CITY 
Of all Polish cities Krakow is the one with the greatest soul and is the 
most fraught with history. In Poland, Krakow will be the destination of the 
new generation, which will soon be recognized as a high quality, compact 
and most versatile meetings destination in Poland due to the cultural 
heritage, hospitality of the locals, new meetings capacities and because 
of its huge scientific potentials. Krakow has a variety of hotels services 
and an exceptional number of tourist attractions. Being the main tourist 
city, it has excellent conditions in place for the development of congress 
tourism. With the construction of the new convention center ICE, it has 
also received a real affirmation.

4,32

6. BRATISLAVA, SLOVAKIA
MEETOSLAVIA 
The city of four rivers defines the Danube river with its tributaries and 
with the mighty Renaissance castle above the intimate and compact old 
town. Bratislava is undiscovered European congress capital which slowly 
and steadily penetrates into the congress market. It represents a novelty 
for international congress market which impresses due to the kind and 
sympathetic city center but also because of not excessive commercial-
ization. The city is close to the congress organizers mainly due to a more 
personal congress experience – the city is very friendly and there are no 
problems with the safety. The city center is full of pubs, restaurants and 
shops and the hotel offer includes the best-known hotel chains.

4,29
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8. VILNIUS, LITHUANIA 
BALTIC CONGRESS TIGERS 
Over the last few years Vilnius learned diligently, polished its offer and 
was preparing for its entry into the international congress scene. In their 
favour they have the charm of the city, which is cosmopolitan, urban, very 
European and full of hidden surprises. It’s a city where socialist modern-
ist architecture coexists with the Baroque centre, and unlike some other 
Eastern European congress destinations this makes it very attractive. By 
joining the EU, the city has become a credible partner of the international 
meetings industry, making is one of the new, undiscovered convention 
destinations that appeals because of its freshness. For all three Baltic 
Congress Tigers – Vilnius, Riga and Tallinn – we predict a sunny congress 
future.

9. INNSBRUCK, AUSTRIA 
THE HEART OF THE ALPS 
Innsbruck, the capital of Austrian Tyrol, lies by the River Inn and is just a 
stone’s throw from the Alps. Sometimes hidden behind its well-known 
sporting spirit are a number of other, different vibes that create an urban, 
dynamic and metropolitan city with loads of experience in event organi-
sation. Its famous Bergisel Ski Jump, designed by Zaha Hadid, quickly be-
came one of the most attractive special venues in Innsbruck. The city is a 
combination of the typical Alpine spirit and new urbanism, embodied by 
the CMI Congress and Messe Innsbruck. It distinguishes itself from the 
pack with numerous incentive programmes that keep its offer competi-
tive throughout the year.
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4,26

4,19

7. GRAZ, AUSTRIA
SECOND CITY FIRST 
Graz is a mature tourist destination, recording a growth of tourist arriv-
als and overnight stays in all tourism segments. Cultural diversity, rich 
history, and the connecting Mura River have formed a high experiential 
diversity reflected in the many opportunities for congress and incentive 
organizers and planners. In terms of infrastructure and transport, Graz 
is still the leading regional convention destination and can be also in this 
term described as modern, dynamic and internationally competitive. With 
more than 154 congress event and some 46.000 participants, it achieves 
excellent results and is stable on the charts ranking international events. 
A very big focus is on environmental responsibility and tidiness.

4,27

10. SALZBURG, AUSTRIA
SALZBURG GIVES YOU WINGS 
With its location in the heart of Europe and because of the high quality of 
life, Salzburg has a great starting point in congress tourism. For current 
logistics and transport restrictions of the city, medium sized congresses 
with up to 2.000 participants are the best suited. Two top-quality mod-
ern and high-tech congress centers are together with a top quality con-
ference hotel infrastructure a foundation for this congress destination. 
Salzburg is a very modern and urban city with rich cultural heritage. Oth-
erwise, location, location, location and once again location is considered a 
crucial reason for choosing Salzburg for your event.

4,16
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M MEETING DESTINATIONS 
This is probably the most diverse category. The general conclusion is that this category is dominated by regional centres and larger tourist towns.

TOP 10 M-DESTINATIONS IN 2019

1. DUBROVNIK, CROATIA
PEARL OF THE ADRIATIC 
Dubrovnik is the flagship of regional tourism. It is the closest in the region 
to renowned Mediterranean convention destinations Cannes and Monte 
Carlo, and it will be even closer after the completion of the convention 
center. So far, the center is successfully replaced by modern and well-
equipped centers at hotels such as Dubrovnik Palace, Excelsior, Bellevue, 
Grand Villa Argentina, Importanne Resort, Dubrovnik President, Valamar 
Lacroma and Radisson Blue. Well-developed is the entire conference 
infrastructure including destination management and creative agency 
scene. The city is safe and one of the tourist icons of the Adriatic and jus-
tifiably the most painted tourist skyline with unprecedented experiential 
diversity for conference guests.
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M MEETING DESTINATIONS WINNER 4,39

1. DUBROVNIK
2. BLED
2. SCHLADMING
3. OPATIJA
4. PORTOROSE
5. ROVINJ 

4.39
4.09
4.09
4.04
4.03
4.02

4.01
4.00
3.95
3.90
3.89

6. KLAGENFURT
7. VILLACH
8. MARIBOR
9. SPLIT
10. TRIESTE

3. BLED, SLOVENIA 
THE IMAGE OF HEAVEN 
As a recognisable brand Bled stands out among other congress destina-
tions in the region. It most closely resembles Dubrovnik, which caught up 
with the pre-war congress tempo by taking the right steps. Currently the 
biggest disadvantage is the lack of a clear focus towards quality rather 
than mass tourism. This is most clearly seen in the restaurant, night life 
and shopping offer. As a result, the current perception of quality is lower 
than with largest competitors.
In Bled the saying ‘Less is more’ is very true. The potential for the meet-
ings industry is immense, it just needs to be harnessed in the right way.

4,09

2. SAALFELDEN LEOGANG 
A TOWN THAT HAS IT ALL
Often, things that are hidden are much more interesting. The same can 
be said about the tourist destination of Saalfelden Leogang. The destina-
tion swears by sustainability and strong connections between tourism, 
agriculture, forestry and trade. From what we have seen, they have been 
doing an excellent job. A lot of hotels have their own water source, the 
pools are heated with solar energy and smaller hotels have their own 
heating stations running on wood chips from the surrounding forests. 
Many destinations have a lot to learn and Saalfelden is a shining example 
in this field. Everything functions well, the food is local and the well-being 
of guests is excellently taken care of.

4,17
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3. SCHLADMING, AUSTRIA
MEETINGS IN EMBRACE OF ALPINE BEAUTIES 
Schladming is a big skiing centre, the scene of the best slalom races of 
the season as well as other internationally known sport competitions. 
Besides that, it is also an excellent congress venue and a place, which 
stays in fond memory of every guest. We can say without a doubt that 
the tourist development in Schladming is a success story and we are cer-
tain that will also be the case in the future. Contributing to the success 
were mostly sporting events, on which they have
built extensively. With event organisation, the destination has gained a 
lot of experience, which can now be transferred into the congress field.

4,09

4. OPATIJA, CROATIA
WHERE MEETINGS MEET HISTORY AND ELEGANCE
170 years of tourism tradition is based on the positive energy of the riv-
iera and the exceptional natural conditions. This is a great sign for the 
revival of Opatija congress tourism, which has recently relaxed slightly in 
comparison with the hyperactive Croatian Adriatic competitors. The city 
already boasts the entire infrastructure, but it is beaten mostly by an un-
favourable image and somewhat slow adjustment to the new congress 
market conditions. A change of the structure of hotels is also necessary, 
as ‘cosmopolitan’ Opatija today only boasts three hotels in the 5-star 
category, whilst in Dubrovnik there are now 14.

5. PORTOROSE, SLOVENIA 
PORT OF ROSES 
The historic laurels of the leading Adriatic congress destination are 
slowly starting to gather dust. Portorož is still in hard competition with 
Dubrovnik, Opatija and new Adriatic congress destinations that are de-
veloping all the time. A rich congress history, tradition and the existing 
infrastructure are a competitive advantage. The meetings industry is by 
no means a tree to sleep under and simply harvest its fruit of wealthy 
congress participants. Despite that, Portorož has proven resilient and 
adaptable many times in the course of history, so some innovativeness 
and marketing opportunities should ensure it has a bright future.

6. ROVINJ, CROATIA
ROVINJ GIVES YOU WINGS
If at the destination you have owners who have clear goals and who look 
at congress tourism strategically, then in a short time you can do a lot. It 
is possible to revitalize the old factory premises and build a superior con-
ference hotel. Maistra in Rovinj has undoubtedly left its mark. Taking into 
consideration the geographical location of Rovinj as one of the closest 
Mediterranean congress destinations for Central and Western Europe, 
the future of this industry is guaranteed. Missing is only a convention 
bureau, which would know how to step out of corporate governance of 
the destination and would be able to serve as attorney of the meetings 
industry. Otherwise, forecasts of mayor Sponza that Rovinj will be more 
exclusive than Dubrovnik, can be realized.

4,04

4,03

4,02
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7. KLAGENFURT, AUSTRIA
CONVENTIONLAND 
Klagenfurt is a likable alpine congress destination with rich cultural her-
itage and high experiential diversity. Key advantage is definitely fairy 
tale like well-maintained and pleasant environment, quality offer that is 
above average in regional sense, and professionalism of suppliers. Posi-
tion at the crossroads of important routes is also an important factor in 
competitiveness of this destination. The city is an important inter social 
and European transit region that is easily reachable thanks to modern 
highways and rail connections. The city builds its meetings offer on a sus-
tainable development.

4,01

9. SPLIT, CROATIA
CROSSROADS DALMATIA 
Among the Adriatic congress destinations Split has become serious com-
petition to Dubrovnik in the last years. The main disadvantages of the 
destination are bad cooperation between the service providers, lack of 
air traffic connections to key markets and not enough destination mar-
keting. If Split gets a real convention centre in the future, it could become 
one of the leading congress destinations in the Mediterranean. New and 
excellent hotel capacities, good road connections to Europe and wonder-
ful surroundings, with islands offering numerous incentive programme 
opportunities, all bolster this proposition. Split is still one of the most un-
exploited congress destinations in the Mediterranean.

3,95

9. MARIBOR, SLOVENIA
THE DESTINATION WITH A BRIGHT FUTURE 
As the second largest city in Slovenia, Maribor oozes the historic charm of 
a relaxed, medieval town. It is no wonder, then, that in 2012 Maribor was 
awarded the flattering title “European Capital of Culture”. “A life well lived” 
could very well be the slogan for the capital of Slovenia’s Styria region, for 
its greatest asset is its extraordinary access to nature, with an attractive 
position between the Drava river, the green Pohorje plateau on one side 
and, on the other, sunny wine-growing hills that stretch all the way to the 
Austrian border and beyond. With its quality congress/business capaci-
ties and opportunities Maribor is becoming increasingly renowned as a 
host destination for conventions, meetings and events.

3,95

8. VILLACH, AUSTRIA 
THE ALPINE LAKES EXPERIENCE
Villach is the second largest city of Carinthia and its tourist sights attract 
an enormous amount of visitors. Villach has also become established as 
a small Silicon Valley in the Alps, with an international character reflected 
in the town‘s infrastructure. The main reason for a meetings industry in 
this part of Austria are the numerous incentive programmes, all of which 
you can engage with in a very clean environment. The most charming as-
pects are the Carinthian way of life, cultural diversity and a general sense 
of casualness. In our opinion, the main advantages are the size and the 
feeling of familiarity, along with a modern congress infrastructure. Locals 
also like to emphasise the border location, sat at the crossroads of three 
nations, which hasn‘t been totally picked up in a congress sense.

4,00
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10. TRIESTE
COFFEE AND MEETINGS
Today, Trieste is mostly known for its coffee, rather than the meetings 
industry. The geo-political location could make Trieste a leading Adriatic 
congress destination, yet it is now being overtaken by less accessible and 
geographically located destinations. A solid infrastructure is a good foun-
dation for development. The image of the city on the regional and world 
market needs to be improved. When key stakeholders on both sides of 
the border realize the potential of the city, it can become much more im-
portant than it is today.

3,89
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              MTLG - SINCE 2009
Up until now, 98 meeting 
destinations have been 
evaluated and we could not 
be prouder.

Your destinations can also be evaluated, 
attain a spot on the MTLG scale and be 
bestowed the Meetings Star award. With 
our complete methodology, we have saved 
you a lot of your valuable time that would 
otherwise be spent in comparing yourself 
to your main competitors.

26
XL Category

destinations
22

L Category

destinations
24

M Category

destinations
26

S Category

destinations

The MTLG evaluation uses a 5-step process:

A visit to the destination is carried out by one 
of our expert journalists (2 days), providing 
first-hand insight that is used to evaluate the 
destination. The following criteria are used 
for the evaluation, altogether, containing 63 
control points. 

A. Natural and cultural factors
B. General infrastructure
C. Tourist infrastructure
D. Meeting infrastructure
E. Subjective grade
F. Marketing Buzz

To make the evaluation as comprehensive 
as possible, we also include Additional 
Destination Indicators, which add to the final 
score of the destination. These indicators 
include:

ICCA Index - published at the beginning of 
June
ACI Index - published in the middle of June
Numbeo Quality of life - measured on the day 
the score is being prepared
Numbeo Safety Index - measured on the day 
the score is being prepared

After the evaluation matrix is complete and 
sent to the destination, you will have 30 days 
to send us any corrections or objections, so 
that we can clear up any kind of uncertainty 
you might have.

Preparing the final score, designing the MTLG 
and positioning it in our search engine.
After receiving your corrections, we will be 
announcing the preliminary results at the 
Conventa Crossover conference, organised 
every year at the end of August. The results 
will also be presented in the special edition 
of Kongres Magazine, coming out before the 
Crossover conference.

Step #1 Step #2 Step #3

Step #4
Announcing the results at the award ceremony 
at Conventa Trade Show.
The official, formal announcement of the 
results and the award ceremony will be taking 
place at Conventa 2020.

Step #5 MTLG BENCHMARK: BENCHMARK 
WORKSHOP (with key stakeholders at the 
destination)

For further information regarding the 
MTLG benchmark we’d love to hear from 
you, so don’t hesitate to call us to 00386 
(0)1 430 51 04, or send an e-mail to 
gorazd.cad@toleranca.eu.
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S MEETING DESTINATIONS 
In this category smaller tourist towns prevail, where meeting activities are supplementary in the low tourist season.

TOP 10 S-DESTINATIONS IN 2019

3. NASSFELD HERMAGOR, AUSTRIA
IN THE HEART OF ALPS  
In the last couple of years, the tourist offer of Nassfeld has seen some big 
investments. More than 26 million euros have been put into the Nassfeld 
ski resort. The four valleys on the Austro-Italian border offer 110 kilome-
ters of ski slopes, with 30 modern ski lifts ensuring smooth connections 
between them. Nassfeld is also famous for being the town with the most 
sun in the region. This means that there are plenty of options for incen-
tive and team building programmes in nature throughout the year. Natu-
ral conditions and a high quality of hotel accommodation positions Nass-
feld among the most attractive incentive destinations in Central Europe.
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3,92

S MEETING DESTINATIONS WINNER 3,96
1. KRANJSKA GORA, SLOVENIA
GOOD WILL IS THE BEST 
The most important winter sports centre in Slovenia has among the Slo-
venian ski resorts the strongest brand, which is known worldwide mainly 
due to the Cup Vitranc. Slowly and steadily it has also developed a sum-
mer tourist offer, which enables the development of congress tourism. 
Both seasons are now virtually in balance. With the latest changes in the 
field of hospitality it will surely strengthen its position as an important 
centre for the implementation of incentive programmes and small con-
ferences. Due to the recognition of the ski jumps in Planica and Vitranc 
Cup it has a high priority over other rivals in the region. It is an important 
boutique congress destination for quality mid-size corporate events up 
to 350 participants.

2. BOHINJ, SLOVENIA
HIDDEN SUSTAINABLE MEETINGS GEM
The majority of congress guests will be sworn lovers of nature and its 
aesthetic value. Bohinj is a place that is created for sustainable confer-
ence programmes and for active incentive experiences. It is a place where 
without any hesitation you can drink water from the public water supply 
and from its clean streams. Even the basic network of thematic paths 
offers ideas for authentic congress programmes. In Slovenia, the beauty 
of Bohinj can only be matched by its neighbours across the peaks in the 
Soča Valley, or in Kranjska Gora.

3,93

1. KRANJSKA GORA
2. BOHINJ
3. NASSFELD - HERMAGOR
4. GORISKA BRDA
5. PODCETRTEK
5. ROGASKA SLATINA 

3.96
3.93
3.92
3.91
3.90
3.90

3.89
3.88
3.87
3.86
3.85

6. SOCA VALLEY
7. BAD KLEINKIRCHHEIM
8. HVAR
9. VARAZDIN
10. PTUJ
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6. ROGAŠKA SLATINA, SLOVENIA
OLD FOR NEW 
It would be hard to find a more traditional health resort in Slovenia. Most 
other health resorts, including the neighbouring Podčetrtek, cannot boast 
tradition that inspires confidence. In a few years, the place has radically 
changed its appearance and has excellent congress infrastructure. How-
ever, something remains missing – more convention visitors, who were 
once coming en masse to these places. Rogaška needs congress tour-
ism, as is written into its DNA. It seems that it is currently defying modern 
times, mainly thanks to the proactive individual hoteliers. To regain a top 
spot more connectivity will be required, better joint promotion and all of 
this reflected through the establishment of a Convention Bureau.

6. SOČA VALLEY, SLOVENIA
EPICENTRE OF INCENTIVE INSPIRATIONS 
In the narrow micro-region, the Soča Valley is currently not facing in-
creased competition. On the Italian side in Friuli Venezia Giulia, incentive 
tourism is underdeveloped and the development of the product in Brda 
and Nova Gorica is also at the beginning stages. A more serious compe-
tition is in Istria and neighbouring Carinthia, as well as within the wider 
Slovenian Julian Alps. The main advantage of the destination is a devel-
oped incentive product, gastronomy and preserved natural and cultural 
heritage, which is unequalled.

3,90

3,89

4. GORISKA BRDA, SLOVENIA 
FERTILE CROSSROADS OF CULTURES 
A number of the features of Brda make it special and unique in the wid-
er area. In the first place is its openness to the sea, creating a pleasant 
Mediterranean climate, followed up by its natural beauty with rich cul-
tural heritage and eco-preserved countryside with exceptional culinary 
and wine offer, unrivalled in the region. A panorama of hills with a clus-
ter of agglomerations and subdivided farmland and countless terraced 
vineyards is certainly one of the most beautiful Italian-Slovenian land-
scape-aesthetic experiences. In the field of tourism-convention offer, 
Brda is perhaps the future formula of tourism development: “less is more”.

3,91

5. PODCETRTEK, SLOVENIA
THE SUCCESS STORY
The smallest place in our analysis is big in its offer and an example to 
all of us involved with tourism. Once a remote and poor community, in 
the 60-ies of the last century focused on tourism. Its epicentre is a ther-
mal spring, around which a success story was created. At every step the 
locals you meet, be it a wine-grower, a caterer or a priest, will let it be 
known that you are welcome. There are few places where the only driving 
force of the economy is tourism. Because in these places industry has 
never developed, today this can be considered as one of their advantag-
es. Podčetrtek has a great potential in the field of congress tourism. It is 
an authentic and, in many ways, a sustainable congress experience.

3,90
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7. BAD KLEINKIRCHEIM, AUSTRIA
COMPACT INCENTIVE EXPERIENCE 
Bad Kleinkirchheim is known across the world for its skiing heritage, as 
the town is a long-time host of women world-cup ski races. Less known 
is the fact that Bad Kleinkirchheim is an excellent incentive destination 
sprouting with diverse and exciting offer, which spreads across both the 
winter and summer season. There’s also no shortage of great accommo-
dations. The incentive programmes range from active sports activities to 
historical and culinary experiences. What separates the town from the 
regional competition is a top-notch culinary offer, developed in a different 
way in every hotel. All of this makes Bad Kleinkirchheim suitable for more 
demanding incentive groups.

3,88

9. VARAZDIN 
BOND WITH NATURE
The city lies 81 km north of Zagreb, Croatia, and only 40 km from Ptuj, 
Slovenia. Varaždin is well connected as it lies right next to an important 
traffic route on the way from the port of Rijeka to Budapest. A city of 
approximately 47,000 inhabitants is friendly from a traffic point of view. 
You can easily reach all the city’s attractions on foot, and this makes it 
especially pleasant. Namely, between 1767 and 1776, the city was the 
capital of Croatia, and many palaces and buildings were built at that time, 
that still make an impression on us today. The many stories told by the 
buildings contribute to the interest and the symbols of angels, which can 
be found on many buildings, add charm to the city.

10. PTUJ 
LET THE COLOURS SPEAK
Ptuj is located in the northeast of Slovenia, 30 km from Maribor and 140 
km from Ljubljana. Ptuj is the oldest Slovenian town and with the old-
est wine cellar in Slovenia, while on the other hand, Terme Ptuj is one 
of the youngest Slovenian spas. Despite this, doctors attribute benefi-
cial effects in the treatment of rheumatism to their thermal waters. A 
well-preserved castle with the old town centre and a wide riverbed of the 
river Drava give the seal of the city to Ptuj.
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3,86

3,85

8. HVAR, CROATIA
ROOM WITH A VIEW 
None of the more than 1,000 Croatian islands has such karma and recog-
nition as Hvar. Definitely a “must” Croatian destination, right behind Du-
brovnik. Distance from the mainland gives it a touch of boutique small-
ness. On the beauty of the island, reminiscent of the Garden of Eden, 
there is no point in wasting words, since there is no shortage of various 
urban legends and superlatives. Among other things, it used to be called 
Austrian Madeira. In Hvar, the urban has been coexisting with the rural 
for centuries.

3,87
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We also compare and reward destinations in New Europe. The organisers of Conventa believe in new, different, charming, and as yet undiscovered 
meeting destinations. For this reason, Conventa was the first show on the international market that began promoting countries in southeast, central 
and eastern Europe, which we classify as ‘NEW’ EUROPE.
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BEST MEETING DESTINATIONS IN NEW EUROPE

4,51

4,43

4,35

4,37 4,65

4,35 4,33

4,23 4,19 4,18

2. ATHENS

3. WARSAW

6. LJUBLJANA

4. ZAGREB 5. TALLINN

6. BUDAPEST 7. DUBROVNIK

8. KRAKOW 9. ISTANBUL 10. BRATISLAVA

ABSOLUTE WINNER: Prague 4,59
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We have collected the answers to some of the most common questions 
you are asking us about the Meetologues. If you do not find an answer 
to your question, ask us a new question. We will be happy to answer it.

Q: How do you really evaluate individual 
destinations?
The destinations are evaluated on the basis of field work done by one of 
our journalists and thorough research of individual criteria, in order to get 
as close as possible to the real situation. In addition, we are committed to 
reality, verifiability and objectivity. Every year we review and re-evaluate 
the destinations according to the new information that the destination 
representatives provide.

Q: How did you get the idea of preparing 
Meetologues?
We dare to state that we were the first who developed the new journalis-
tic genre of congressional travel journals - Meetologues, in which we dis-
cover new Meetologues destinations based on extensive field research. 
In doing so, we try to write without “unnecessary luggage”. We want to 
get closer to objective situations, so our reporters use a special matrix, 
which we named the Meetings Destination Index. This is a reference sys-
tem that we are using from the beginning and allows a real comparison 
of the destinations over time.

Q: Why do we need Meetologues and destination 
assessment?
Meetings travelogues or Meetologues have become a strong reference 
point over the past decade for decision makers as well as for the event 
organizers, when choosing the destinations for their events, especially 
because of the Meetologues’ logic and the benefits they bring to all of 
the stakeholders. However, we are convinced that our evaluations are 
objective and helpful to event organizers, while at the same time they 
are a helpful tool for enabling destinations to improve in areas where the 
current situation is different from the competition.

Q: Why is the evaluation important for the 
destinations?
Our evaluation is primarily a tool for improving the competitiveness of 
individual destinations. It offers an outward look at their destination 
with the aim of continually improving and achieving excellence. As this 

is a systematic and contingent process, the progress of the individual  
evaluated criteria can be monitored over time. Destinations use our 
methodology primarily because they want to become or remain worldly 
competitive.

Q: What differs MTLG from the other 
evaluation scales?
It is a systematic, structured and analytical process that covers a number 
of factors, which are defined as important by event organizers. We dare 
to state that this is the most complex assessment of destinations, which 
is not based solely on the number of congress events in the destination 
but is analytically much deeper. We are proud that our methodology trig-
gers positive changes in destinations and has become a standard.

Q: Why do you use different destination 
categories (XL, L, M and S destinations)?
Over 85 destinations from the wider region of New Europe are covered 
in the categorization and evaluation. With the help of different catego-
ries, we enable event organizers to choose a destination that suits their 
needs. Therefore, the category is more guided by what kind of event the 
individual destination is able to host from a logistical point of view and 
the general capacity that it offers. Our categorization includes a combi-
nation of criteria, the sum of evaluation points of indexes is the basis for 
classifying destinations into four categories.
 

Q: What does the term New Europe mean?
The MTLGs were the first to introduce to the international markets the 
countries of South-Eastern, Central and Eastern Europe through con-
vention programs, which we often rank in NEW EUROPE. Before, with 
the term New Europe, all the countries of Eastern Europe or the former 
Eastern bloc were described. Despite numerous stereotypes, the region 
boasts exceptional conditions for congress tourism: stunning history, 
rich cultural and historical heritage, excellent accessibility, affordable ac-
ceptance. Many new congress centers and hotels and creative solutions 
make the NEW EUROPE a fresh and desirable congress destinations.

Q: What does the ACI index refer to? 
Using the SEO NetScan connectivity model, the report provides indexes 
for direct, indirect and hub connectivity based on both quantitative and 
qualitative metrics. The airport connectivity index is made-up of both 
direct and indirect weekly frequencies, weighted by their quality. This 
means that this is not simply a measure of how many city pairs there are, 
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or how many direct services there are. For the purposes of this report, 
connectivity is a composite measure of the number of destinations, the 
frequency of services and the quality of the connections (in the case of 
hubbing or indirect services).
You can check for further details at the following link: 
https://www.aci-europe.org/policy/connectivity.html

Q: Why do you use Numbeo index for several 
evaluations? 
Because Numbeo is the largest online database, that does not depend 
on the media or the lobbies and is co-created by portal visitors. Above all, 
we use it because we checked the Numbeo data in the field and we found 
out that the data reflected the actual situation as well. And also, because 
the value of the methodology was recognized by the world’s largest me-
dia. We are also proud that the idea originated in the Balkans. The author 
of the methodology is the genius former Google engineer Mladen Ada-
movic from Serbia.

Q: Are you checking the Numbeo indices in 
the field?
In order to ensure that all data for individual destinations is actually 
checked in the field, and in case of major deviations, we also adapt ac-
cordingly.

Q: What methodology do you use to evaluate 
Sustainable measures?
Here we come from the Purity and Cleanliness assessment in Prague, 
Czech Republic, which in our opinion very accurately defines how far the 
city is in this area. In Prague, for example, the total index is 568.67, while 
in Vienna it is 672.63, while in Ljubljana it is 643.57.

Q: How do you evaluate the “Perception on 
sustainability” criteria?
This grade is connected to Numbeo Purity and Cleanliness index by Num-
beo but equipped with actual measures that destinations need to take in 
this field. 

Q: How do you evaluate “Public transport” 
criteria? 
We also evaluate this criterion on the basis of Numbeo indexes (https://
www.numbeo.com/traffic). If we take Prague and Vienna for example, 
the index for Prague for example in this segment is 110.37, whereas Vi-
enna has an index of 75.17- the lower the index, the higher a destination 
positions. A similar difference is seen when comparing C02 emissions, 
which is 2206 in Prague and 1412 in Vienna.

Q: Why is the ICCA ranking part of the 
evaluation?
It is the only such annual statistical report in the congressional segment 
that has more than 50 years history of data captured. We are aware 
of the shortcomings of the ICCA survey, since it does not cover all the 
events taking place at destinations and does not cover corporate or eco-
nomic-business and intergovernmental meetings and motivational trips, 
which represent an important part of the global meeting industry. For this 
reason, the ICCA index is only one of the criteria, but it does give a great 
deal of indication of the maturity of individual congress destinations.

Q: How is the ICCA index calculated?
The final results for the current year are ranked according to the grade 
from 1 to 5. Specifically, the first and the second ranked destinations on 
the ICCA ranking get the scores 5, destinations that are ranked below 
320 places get a score 1.02.

Q: How can we independently check the 
quality of each rating?
We already upgraded the entire methodology last year with the bench-
marking system, which we perform for individual congress destinations 
and we named it MTLG BENCHMARK. With our methodology, we save 
you a lot of valuable time, which you would otherwise have spent on 
comparing it with your main competitors.

The evaluation process is conducted in two-stages:

1. SELF-EVALUATION OF THE DESTINATION based on the method of congres-
sional MTLGs
At this stage, destinations are evaluated according to all the criteria that 
are covered by our methodology and include 75 competitive criteria. On 
the basis of self-evaluation, a comparative matrix is prepared, which is the 
basis for the Benchmark workshop in the second phase.

2. BENCHMARK WORKSHOP with key stakeholders at the destination
The workshop is aimed at assessing the competitive advantages and 
disadvantages of the destination and the exchange of good practices re-
garding the further development of the destination.

Q: How do you rate the Tourist Information 
Centers?
This grade is based on actual visits to your information centers.

Q: How do you assess the professionalism of the 
meetings industry?
This segment grades the responsiveness and professionalism of individual 
providers and is checked through actual RFP’s and offers. I could proba-
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bly write an entire book about it, so if you have any questions I will gladly 
give you some more information. I believe this segment carries the biggest 
room for improvement.

Q: How did you calculate the carrying 
capacity of individual congress destinations?
The complexity of the meetings industry means there are many possible 
variables that can contribute to defining the ‘size’ of a destination. We 
have been looking for those that are frequently considered to be closely 
connected and interdependent. This aspect of the defining criteria pro-
cess necessitated a review of existing literature, which is quite limited 
in that field and is heavily reliant on the statistics prepared by the in-
ternational association ICCA, which focuses on recording the number of 
association meetings and their participants at a destination. Our pillar ca-
pacity of meeting estimations was calculated based on criteria that were 
defined with the help of leading experts from various destinations and 
are as follows:

1. Air accessibility of destinations
This assessment is based on the European air connectivity report, which 
is prepared annually by ACI Europe. Analysing connectivity data from the 
SEO Economic Research’s ‘Netscan’ connectivity model, the report pro-
vides in-depth insights into how well Europe is connected by air, both 
internally and with other regions in the world. It distinguishes between 
direct and indirect connectivity and takes a special in-depth look at the 
dynamics at Europe’s hubs – which act as engines of connectivity for 
wider outreach.

2. The number of 4* and 5* category hotel rooms
The development of meeting destination is directly linked to the number 
of hotel rooms it has, which according to our study reaches at least twice 
the maximum capacity of the plenary hall at the destination. The single 
use of rooms is dominated by congress guests and for business tourism, 
which includes the meetings industry, the use of rooms in the business 
categories of 4 and 5 stars is predominant. For that reason, only those 
hotels are assessed in this category.

3. The number of 4* and 5* category hotels
To enhance destination comparisons, we also captured the number of 
4 and 5-star category hotels that are predominantly used by congress 
guests. The number of such hotels is a unique indicator of how well a 
destination is adapted to business tourism and vice versa.

4. Banquet hall maximum capacity
Practically every congress or event also plays host to a social event or a 
gala dinner. It is often the case that the maximum capacity of the hall for 
banquets dictates the maximum size of the congress that the destina-
tion is able to accommodate. This criterion is therefore extremely import-
ant to our assessment.

5. The largest hall in the city in square meters
The size of the hall further dictates the size of the largest events and 
accompanying exhibitions that can ordinarily accompany such events. 
These are normally the multifunctional halls in congress and exhibition 
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centres. This criterion is directly linked to exhibition activity, which is most 
highly developed in the so-called ‘meeting hubs’.

6. Maximum hall capacity in theatre layout
Congress centre halls that are suitable for plenary sessions are assessed 
in this category. To make this a level assessment many sports facilities 
were excluded, as they typically lack the additional infrastructure required 
for the organisation of events.

7. Population
A city or a town’s population tends to be the catalyst for development, 
transformation and, of course, also the generator of many events. Over 
the course of history, the meetings industry has developed in the urban 
regions and is therefore considered one of the factors associated with 
metropolitanisation and the major conurbations in Europe.

Q: What is the carrying capacity of individual 
categories of MTLGs?
The new categorization highlighted that, depending on the supporting 
capacity, destinations can be divided into four categories that are framed 
based on the maximum number of participants that can be accommo-
dated without encountering any major logistical turmoil or complications.

XL MEETING DESTINATIONS
Destinations that can host more than 2,000 congress attendees

L MEETING DESTINATIONS
Destinations that can host up to 2,000 congress attendees

M MEETING DESTINATIONS
Destinations that can host up to 1,200 congress attendees

S MEETING DESTINATIONS
Destinations that can host up to 600 congress attendees
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In each of the categories, the individual hotels are classified into three 
sub-categories according to the number of points achieved in the hidden 
guest evaluation:

    GOLD  final score from 4.81 to 5.00 
    SILVER  final score from 4.61 to 4.80 
    BRONZE  final score from 4.41 to 4.60

During the 11-year tradition of evaluating meeting hotels and centers, 
more than 382 hotels were evaluated with a Hidden Guest method. Due 
to its impartiality and transparency, the methodology enjoys a high repu-
tation among event organizers.

The Meetings Star Award rules are clear and firm and the evaluation has 
been set according to them for a long time and so it will remain in the 
future. The evaluation is fully recognized as a credible and independent 
indicator.

We decide which are the best hotels in the region on the basis of the 
original methodology and on the basis of the only quality certificate in 
the meetings industry based on the real assessment of the hidden guest. 
Hidden guests rate individual hotels on the basis of 490 criteria.

It has been a long-known truth that conference guests are demanding 
and at the same time have the highest purchasing power. As a rule, they 
spend more time in the hotel, have more contact with staff and use more 
hotel services. Usually, they expect a higher level of service, and this is 
why they earn the highest possible attention.

The Meetings Star is a quality evaluation system that provides a simple 
and clear answer about the services of individual providers as it is based 
on the assessment of the Hidden Congress Guest. The methodology, 
enjoying trust of congress organizers since 2007, has been this year up-
graded with a certification system. 

“Meetings Star Awards are tailor-made for meeting planners”

OVERVIEW OF THE BEST MEETING HOTELS AND 
CONVENTION CENTRES

MEETINGS STAR 2019 // BEST MEETING HOTELS AND CONVENTION CENTRES 
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FOUR SEASONS HOTEL GRESHAM PALACE
// Budapest, Hungary

HOTEL REGENT PORTO MONTENEGRO
// Tivat, Montenegro

GRAND PARK ROVINJ
// Rovinj, Croatia
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City meeting hotels category winner: FOUR SEASONS HOTEL GRESHAM PALACE, Budapest, Hungary 

CITY MEETING HOTELS: GOLD MEETINGS STAR

Category A: CITY MEETING HOTELS

PARISI UDVAR HOTEL
BUDAPEST, HUNGARY

HILTON BELGRADE
BELGRADE, SERBIA 

HILTON IMPERIAL DUBROVNIK
DUBROVNIK, CROATIA 

INTERCONTINENTAL LJUBLJANA
LJUBLJANA, SLOVENIA

ESPLANADE ZAGREB
ZAGREB, CROATIA

RITZ CARLTON BUDAPEST
BUDAPEST, HUNGARY

MAMA SHELTER BELGRADE
BELGRADE, SERBIA 

THE PLAZA TIRANA
TIRANA, ALBANIA

HOTEL CORINTHIA
BUDAPEST, HUNGARY

HOTEL GRANDE BRETAGNE
ATHENS, GREECE

RADISSON COLLECTION OLD MILL HOTEL
BELGRADE, SERBIA

4,96

4,88

4,84

4,82 4,81

4,95

4,87

4,84

4,94

4,85

4,83

MEETINGS STAR 2019 // BEST MEETING HOTELS AND CONVENTION CENTRES 
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CITY MEETING HOTELS: SILVER MEETINGS STAR

GRAND HOTEL UNION EXECUTIVE
LJUBLJANA, SLOVENIA

METROPOL PALACE
BELGRADE, SERBIA 

W ISTANBUL
ISTANBUL, TURKEY 

HILTON PODGORICA
PODGORICA, MONTENEGRO

ROGNER HOTEL TIRANA
TIRANA, ALBANIA

SHERATON NOVI SAD
NOVI SAD, SERBIA

HOTEL HILLS
SARAJEVO, BIH

HOTEL PARK
SPLIT, CROATIA

HOTEL WIESLER
GRAZ, AUSTRIA

4,80

4,79

4,77

4,79

4,78

4,77

4,71

4,79

4,78

MEETINGS STAR 2019 // BEST MEETING HOTELS AND CONVENTION CENTRES 

INTECONTINENTAL BUCHAREST
BUCHAREST, ROMANIA 

4,75

CENTREVILLE PODGORICA
PODGORICA, MONTENEGRO

4,71

HILTON ATHENS
ATHENS, GREECE 

4,70
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CANOPY BY HILTON ZAGREB
ZAGREB CROATIA

HOTEL SAVOIA EXCELSIOR PALACE
TRIESTE, ITALY

4,70

4,65

MEETINGS STAR 2019 // BEST MEETING HOTELS AND CONVENTION CENTRES 

HOTEL EUROPE SARAJEVO
SARAJEVO, BOSNIA

4,70

HOTEL EXCELSIOR & SPA DUBROVNIK
DUBROVNIK, CROATIA

4,69

SENSE HOTEL
SOFIJA, BOLGARIA

IMLAUER HOTEL PITTER
SALZBURG, AUSTRIA

4,674,68

INTERCONTINENTAL SOFIA
SOFIJA, BOLGARIA

4,67

HOTEL WESTIN
ZAGREB, CROATIA 

4,67

STEIGENBERGER HOTEL
MÜNCHEN, GERMANY

4,63

25 HOURS VIENNA
VIENNA, AUSTRIA

4,63

HOTEL LEV
LJUBLJANA, SLOVENIA

4,64

RADISSON BLU PLAZA
LJUBLJANA, SLOVENIA

4,65
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PERLA CASINO & HOTEL
NOVA GORICA, SLOVENIA 

CROWNE PLAZA BELGRADE
BELGRADE, SERBIA 

BEST WESTERN PREMIER HOTEL SLON
LJUBLJANA, SLOVENIA

ATHENAUM INTERCONTINENTAL
ATHENS, GREECE 

HOTEL CORNARO SPLIT
SPLIT, CROATIA 

SHERATON SOFIA HOTEL BALKAN
SOFIJA, BOLGARIA

4,55

4,50

4.59

4,52

4,494,51

MEETINGS STAR 2019 // BEST MEETING HOTELS AND CONVENTION CENTRES 

CITY MEETING HOTELS: BRONZE MEETINGS STAR

LOFT HOTEL
BRATISLAVA, SLOVAKIA 

BEST WESTERN PLUS HOTEL EXPO
SOFIA, BULGARIA

SEEPARK HOTEL
KLAGENFURT, AUSTRIA 

4,58

4,53

4,56

DOUBLETREE BY HILTON
ZAGREB, CROATIA

4,61
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HILTON GARDEN INN TIRANA
TIRANA, ALBANIA

RADISSON BLU CARLTON
BRATISLAVA, SLOVAKIA

4,47 4,47

FALKENSTEINER HOTEL BELGRADE
BELGRADE, SERBIA 

BEST WESTERN PREMIER HOTEL LOVEC
BLED, SLOVENIJA

HYATT REGENCY
BELGRADE, SERBIA 

4,47

4,45 4,44

MEETINGS STAR 2019 // BEST MEETING HOTELS AND CONVENTION CENTRES 

HOTEL YASMIN
KOSICE, SLOVAKIA

HOTEL SHERATON
ZAGREB, CROATIA

4,44

4,41

RESORT MEETING HOTELS: GOLD MEETINGS STAR

Resort meeting hotels category winner: HOTEL REGENT PORTO MONTENEGRO, Tivat, Montenegro

Category B: RESORT MEETING HOTELS 

HOTEL REGENT PORTO MONTENEGRO
TIVAT, MONTENEGRO

GRAND PARK ROVINJ
ROVINJ, CROATIA

GRAND HOTEL KEMPINSKI
STRBSKE PLESO, SLOVAKIA 

4,96 4,96 4,91
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FALKENSTEINER HOTEL & SPA CARINZIA
TROPOLACH, AUSTRIA

LIFECLASS MIND HOTEL SLOVENIJA
PORTOROŽ, SLOVENIA

VALAMAR ISABELLA ISLAND RESORT
POREČ, CROATIA

4,79 4,76 4,73

RESORT MEETING HOTELS: SILVER MEETINGS STAR

KEMPINSKI PALACE
PORTOROŽ, SLOVENIA

4,90

HOTEL LONE
ROVINJ, CROATIA

4,90

HOTEL MONTE MULINI
ROVINJ, CROATIA

CHEDI LUŠTICA BAY
LUŠTICA, MONTENEGRO

HOTEL GUT BRANDLHOF
SAALFELDEN, AUSTRIA

4,87 4,85 4,85

FALKENSTEINER HOTEL & SPA IADERA
ZADAR, CROATIA

HOTEL BELLEVUE
LOŠINJ, CROATIA

D-RESORT
ŠIBENIK, CROATIA

4,84 4,83 4,82

FALKENSTEINER SCHLOSS HOTEL VELDEN
VELDEN, AUSTRIA

4,88



43

RIKLI BALANCE HOTEL
BLED, SLOVENIA

HOTEL MELIA CORAL
UMAG, CROATIA

HOTEL JAMA
POSTOJNSKA JAMA, SLOVENIA

HOTEL ROYAL PRINCESS
DUBROVNIK, CROATIA

HOTEL LAV MERIDIEN
SPLIT, CROATIA

HOTEL TERMAG
JAHORINA, BOSNIA

HOTEL SHERATON
DUBROVNIK, CROATIA

4,72

4,58

4,62

4,68

4,58

4,62

4,54

RESORT MEETING HOTELS: BRONZE MEETINGS STAR
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GRAND HOTEL BERNARDIN
PORTOROŽ, SLOVENIA

HOTEL AMFORA GRAND BEACH
DUBROVNIK, CROATIA

4,67

4,51

VALAMAR LACROMA
DUBROVNIK, CROATIA

4,50

BOHINJ EKO PARK
BOHINJ, SLOVENIA

4,67

HOTEL SPLENDID
BUDVA, MONTENEGRO

4,50



44

HOTEL IVAN
ŠIBENIK, CROATIA

HOTEL BRDO
BRDO, SLOVENIA

MONA HOTEL ZLATIBOR
ZLATIBOR, SERBIA

KEMPINSKI HOTEL ADRIATIC
SAVUDRIJA, CROATIA

HOTEL PARK PLAZA HISTRIA
PULA, CROATIA

RADISSON BLU RESORT
SPLIT, CROATIA

GRAND HOTEL TOPLICE
BLED, SLOVENIA

4,49

4,474,48

4,49

4,47

4,43

4,49
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REMISENS PREMIUM HOTEL AMBASADOR
OPATIJA, CROATIA

REMISENS PREMIUM HOTEL METROPOL
PORTOROŽ, SLOVENIA

HOTEL OLYMPIA VODICE
VODICE, CROATIA

4,43 4,43

4,42

HOTEL DUBROVNIK PALACE
DUBROVNIK, CROATIA

GRAND HOTEL 4
OPATIJSKA CVIJETA, CROATIA

4,41 4,40
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SPA MEETING HOTELS: GOLD MEETINGS STAR

Spa meeting hotels category winner: WELLNESS HOTEL SOTELIA, Podčetrtek, Slovenia 

Category C: SPA MEETING HOTELS 

WELLNESS HOTEL SOTELIA
PODČETRTEK, SLOVENIA

X BIONIC HOTEL
ŠAMORIN, SLOVAKIA

LOISIUM WINE & SPA HOTEL EHRENHAUSEN
EHRENHAUSEN, AUSTRIA

4,84 4,82 4,81
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SPA MEETING HOTELS: SILVER MEETINGS STAR

LOISIUM WINE & SPA RESORT
LANGENLOIS, AUSTRIA

FALKENSTEINER HOTEL & SPA JESOLO
JESOLO, ITALY

4,75 4,72

MJUS WORLD
KORNMEND, HUNGARY

4,70

TERME VIVAT
MORAVSKE TOPLICE, SLOVENIA

4,62

HOTEL BALNEA SUPERIOR
DOLENJSKE TOPLICE, SLOVENIA

4,67
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SPA MEETING HOTELS: BRONZE MEETINGS STAR

HOTEL ATRIJ
ZREČE, SLOVENIA

RIMSKE TERME
RIMSKE TERME, SLOVENIA

WELLNESS HOTEL LIVADA PRESTIGE
MORAVSKE TOPLICE, SLOVENIA

SPIRIT HOTEL
SARVAR, HUNGARY

GRAND HOTEL PRIMUS
PTUJ, SLOVENIA

SUN GARDENS DUBROVNIK
DUBROVNIK, CROATIA

THERMANA CONGRESS CENTRE
LAŠKO, SLOVENIA

4,54

4,48

4,40

4,52

4,414,49

4,59

MEETINGS STAR 2019 // BEST MEETING HOTELS AND CONVENTION CENTRES  
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BOUTIQUE MEETING HOTELS: GOLD MEETINGS STAR

Boutique meeting hotels category winner: MAMA THRESL, Leogang, Austria

Category D: BOUTIQUE MEETING HOTELS  

BOUTIQUE HOTEL ALHAMBRA
MALI LOŠINJ, CROATIA

MAMA THRESL
LEOGANG, AUSTRIA

SAN CANZIAN HOTEL
BUJE, CROATIA

HOTEL IKADOR
OPATIJA CROATIA

ATLANTIDA BOUTIQUE HOTEL
ROGAŠKA, SLATINA SLOVENIA

HOTEL ADRIATIC
ROVINJ, CROATIA

HOTEL CUBO
LJUBLJANA, SLOVENIA

AMAN SVETI STEFAN
SVETI STEFAN, MONTENEGRO

HOTEL PLESNIK
LOGARSKA VALLEY, SLOVENIA

HOTEL TOWNHOUSE 27
BELGRADE, SERBIA 

FALISIA
PORTOPICCOLO, ITALY

VILA MENEGHETTI
BALE, CROATIA

4,934,94

4,88

4,85

4,84

4,91

4,84

4,92

4,86

4,81

4,88

4,85

MEETINGS STAR 2019 // BEST MEETING HOTELS AND CONVENTION CENTRES 
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BOUTIQUE MEETING HOTELS: SILVER MEETINGS STAR

HOTEL PUČIĆ PALACE
DUBROVNIK, CROATIA

HOTEL NAVIS
OPATIJA, CROATIA

HOTEL 9
ZAGREB, CROATIA

SQUARE NINE HOTEL
BELGRADE, SERBIA 

HOTEL VANDER
LJUBLJANA, SLOVENIA

HOTEL DAM
KROMBERK, SLOVENIA

PINO NATURE HOTEL
SARAJEVO BOSNIA

KENDA MANOR
IDRIJA, SLOVENIA

HOTEL BEVANDA
OPATIJA, CROATIA

HOTEL SAN ROCCO
BRTONIGLA, CROATIA

HOTEL DUCHI D’AOSTA
TRIESTE, ITALY

4,79

4,77

4,68

4,79

4,76 4,75

4,72

4,69

4,77

4,74

4,69
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HOTEL TRIGLAV
BLED, SLOVENIA

4,69
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BOUTIQUE MEETING HOTELS: BRONZE MEETINGS STAR

HOTEL HEMERA
PODGORICA, MONTENEGRO

HOTEL BOŠKINAC
PAG, CROATIA

HOTEL SAN MARTIN
GORIŠKA BRDA, SLOVENIA

SAN SERVOLO RESORT
BUJE, CROATIA

PARK BOUTIQUE HOTEL
VARAŽDIN, CROATIA

4,61

4,49

4,42

4,59 4,53
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VILLAVERDE RESORT
UDINE, ITALY

HOTEL RIVIERA MAXIMILIAN
TRIESTE, ITALY

4,65 4,65
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CONVENTION CENTERS: GOLD MEETINGS STAR

Convention centers category winner: AUSTRIA CENTER VIENNA, Vienna, Austria

Category E: CONVENTION CENTERS

FERRY PORSCHE CONGRESS CENTER
ZELL AM SEE, AUSTRIA 

AUSTRIA CENTER VIENNA
VIENNA, AUSTRIA 

ICE KRAKOW CONGRESS CENTRE
KRAKOW, POLAND

BAKU CONVENTION CENTRE
BAKU, AZERBAIJAN

4,914,95

4,91

4,94

SALZBURG CONGRESS
SALZBURG, AUSTRIA

CONGRESS CENTRE SARAJEVO
SARAJEVO, BIH

IEC EKATERINBURG EXPO
EKATERINBURG, RUSSIA

ICC KATOWICE
KATOWICE, POLAND

4,89

4,85

4,89 4,86

CANKARJEV DOM
LJUBLJANA, SLOVENIA

HOFBURG VIENNA
VIENNA, AUSTRIA

4,90 4,90

HALIC CONGRESS CENTRE
ISTANBUL, TURKEY

BRDO CONGRESS CENTRE
BRDO PRI KRANJU, SLOVENIA

4,85 4,84
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CONVENTION CENTERS: SILVER MEETINGS STAR

MEGARON
ATHENS, GREECE

CONGRESS UND MESSE INNSBRUCK
INNSBRUCK AUSTRIA

CONGRESS SCHLADMING
SCHLADMING, AUSTRIA

CONGRESS SAALFELDEN
SAALFELDEN, AUSTRIA

ISTANBUL CONGRESS CENTRE
ISTANBUL, TURKEY

FORUM KARLIN
PRAGUE, CZECH REPUBLIC

CONGRESS CENTER VILLACH
VILLACH, AUSTRIA

MESSE CONGRESS GRAZ
GRAZ, AUSTRIA

CONGRESS GRAZ
GRAZ, AUSTRIA

LJUBLJANA EXHIBITION AND CONVENTION CENTRE
LJUBLJANA, SLOVENIA

ŠIBENIK CONVENTION CENTRE
ŠIBENIK, CROATIA

4,76 4,75

4,784,79

4,83 4,82

4,84

4,77

4,84 4,84

4,79

MEETINGS STAR 2019 // BEST MEETING HOTELS AND CONVENTION CENTRES 
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CONVENTION CENTERS: BRONZE MEETINGS STAR

BEST SLOVENIAN MEETING HOTELS 

Best slovenian meeting hotels category winner: KEMPINSKI PALACE, Portorož, Slovenia

Category F: BEST SLOVENIAN MEETING HOTELS

NATIONAL PALACE OF CULTURE
SOFIA, BULGARIA

HUNGEXPO
BUDAPEST, HUNGARY

INTER EXPO SOFIA
SOFIA, BULGARIA

BLED CONGRESS CENTRE
BLED, SLOVENIA

AVDITORIJ PORTOROSE
PORTOROSE, SLOVENIA

KEMPINSKI PALACE
PORTOROŽ, SLOVENIA

HOTEL PLESNIK
LOGARSKA DOLINA, SLOVENIA

WELLNESS HOTEL SOTELIA
PODČETRTEK, SLOVENIA

4,90

4,59

4,86

4,57

4,84

4,57

4,53 4,50

MEETINGS STAR 2019 // BEST MEETING HOTELS AND CONVENTION CENTRES 
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HOTEL CUBO
LJUBLJANA, SLOVENIA

INTERCONTINENTAL LJUBLJANA
LJUBLJANA, SLOVENIA

GRAND HOTEL UNION EXECUTIVE
LJUBLJANA, SLOVENIA

4,82 4,82 4,80

HOTEL BALNEA SUPERIOR
DOLENJSKE TOPLICE, SLOVENIA

4,67

IFECLASS MIND HOTEL SLOVENIJA
PORTOROŽ, SLOVENIA

HOTEL TRIGLAV
BLED, SLOVENIA

HOTEL VANDER
LJUBLJANA, SLOVENIA

KENDOV DVOREC
IDRIJA, SLOVENIA

RIKLI BALANCE HOTEL
BLED, SLOVENIA

HOTEL JAMA
POSTOJNSKA JAMA, SLOVENIA

4,76

4,69

4,76

4,69

4,72

4,68

MEETINGS STAR 2019 // BEST MEETING HOTELS AND CONVENTION CENTRES 
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BEST SLOVENIAN CONVENTION CENTRES 

Best slovenian meeting hotels category winner: KEMPINSKI PALACE, Portorož, Slovenia

Category G: BEST SLOVENIAN CONVENTION CENTRES

CANKARJEV DOM
LJUBLJANA, SLOVENIA

4,90

BRDO CONGRESS CENTRE
BRDO PRI KRANJU, SLOVENIA

4,84

LJUBLJANA EXHIBITION AND CONVENTION CENTRE
LJUBLJANA, SLOVENIA

4,84

BLED CONGRESS CENTRE
BLED, SLOVENIA

4,53

AVDITORIJ PORTOROSE
PORTOROSE, SLOVENIA

4,50

MEETINGS STAR 2019 // BEST MEETING HOTELS AND CONVENTION CENTRES 
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Confirm your standard with the only certifi-
cate of quality in the meetings industry that is 
based on real ratings by hidden guests

Congress guests are demanding, whilst at the same time they have the 
greatest buying power – this is a long-known fact. As a rule they stay 
in hotels for a longer time, they have more contact with employees and 
they make use of more hotel services. They usually expect a higher level 
of service and therefore they deserve the best of attention.

Meetings Star is a system for assessing quality which provides a sim-
ple and clear picture of the services offered by individual providers as it 
is based on the evaluations of hidden guests. The methodology, which 
meeting planners have been trusting since 2007, has this year been up-
graded through the addition of a certification system. Within the three-
step process, providers of congress services can obtain one of three cer-
tifications, thus providing congress organisers with information to meet 
their needs and expectations.

What is the Meetings Star certificate?

It is a certificate that demonstrates the compliance of congress capaci-
ties and services with the Meetings Star rating and certification system. 
It checks over 490 evaluation criteria that are key for the satisfaction of 
meeting planners.

Why trust Meetings Star?

Meetings Star is trusted due to its 11-year tradition of rating congress 
hotels and convention centres, during which time more than 382 have 
been evaluated by hidden guests. Due to the unbiased and transparent 
methodology, the system has a high reputation among event organisers.

How does certification take place?

Certification takes place on a three-step basis:

Hotel or congress centre carries out a SELF-ASSESSMENT us-
ing an evaluation matrix, which is identical to that used by hidden 
guests

The results of the self-assessment and that of the hidden guest 
are compared, and a final score is given in the form of a report 
or a workshop.

4,45

1.

3.

MEETINGS STAR CERTIFICATE
So good that we couldn’t ignore it!

A hidden guest visits the hotel or congress centre unannounced 
and ASSESSES THE HOTEL SERVICES using the evaluation matrix.  

For certain items of the matrix, ratings can be supplemented 
with personal commentary and photographic or video evidence.

2.

MEETINGS STAR CERTIFICATE
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SINCE 2007 435  
ASSESEMENTS

490  
ASSESEMENT CRITERIA

Categories of Meetings Star certificates

Certificates are classified into three categories according to the number of points achieved in the hidden guest evaluation:

A minimum number of points achieved in the hidden guest evaluation to receive certificate is 4.41.

Guarantee of quality 

Toleranca Marketing has been carrying out research constantly since 2007. Over 350 assessments have been carried out for the needs of the Meetings 
Star project and for individual clients. Toleranca Marketing guarantees quality through the calibre of its mystery congress guests who are objective, 
honest, accurate and reliable, as well as being well organised and having a sense for detail.

Visit www.kongres-magazine.eu for more information

Based on the following rating by
Hidden Congress Guest Methodology

FINAL SCORE

Hotel Name

City, Country

Gorazd Čad
Editor in Chef Kongres Magazine

Certi�cate No.  BCH002-2018

5.004.81 0.00

Visit www.kongres-magazine.eu for more information

Based on the following rating by
Hidden Congress Guest Methodology

FINAL SCORE

Hotel Name

City, Country

Gorazd Čad
Editor in Chef Kongres Magazine

Certi�cate No.  BCH002-2018

0.00

Visit www.kongres-magazine.eu for more information

Certi�cate No.  BCH002-2018

Based on the following rating by
Hidden Congress Guest Methodology

FINAL SCORE

Hotel Name

City, Country

Gorazd Čad
Editor in Chef Kongres Magazine

4.804.61 0.00

Certi�cate No.  BCH002-2018

Visit www.kongres-magazine.eu for more information

Based on the following rating by
Hidden Congress Guest Methodology

FINAL SCORE

Hotel Name

City, Country

Gorazd Čad
Editor in Chef Kongres Magazine

4.604.41 0.00

GOLD final score from 4.81 to 5.00
SILVER final score from 4.61 to 4.80
BRONZE final score from 4.41 to 4.60

MEETINGS STAR CERTIFICATE
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Who are the hidden guests?

Hidden guests are experts who have multiple years of experience in the area of congress organisation and knowledge of the hotel and catering industry. 
The required knowledge and competencies for ensuring objectiveness are:

• A minimum of 15 years international experience in organising congresses and events;
• Knowledge of the Slovenian and international standards of congress tourism with specific knowledge of standards control: DIN (Deutsche Industrie 

Norm), ICCA (International Congress and Convention Association), IAPCO (International Association of Professional Congress Organisers), APEX (Ac-
cepted Practice Exchange), AIPC (International Association of Congress Centres), MPI (Meetings Professionals International);

• Knowledge of the trends in the congress industry in the domestic and international markets;
• Recognising the specific needs and wishes of participants;
• Knowledge of the key factors that influence the choice of destination for a congress event;
• Knowledge of all the elements necessary for the successful execution of a congress (technical requirements, catering services, additional offers, 

safety, protocol, etc.);

In addition, all the assessors have verified references from the event organisation and congress industry, which ensures an unbiased view on behalf of 
the client and maximal reliability of the method.

Ratings matrix for hotels

The hotel assessment matrix contains 490 measurable assessment 
criteria which are divided into the following categories:

Ratings matrix for convention centres

The assessment matrix for congress centres contains 376 measurable 
assessment criteria which are divided into the following categories:

ASSESSMENT CATEGORY NUMBER OF CRITERIA 

A.  First online contact with the purchaser 35

B.  General impression on arrival at the hotel 36

C.  Entrance hall - lobby 20

D.  Employee behaviour 15

E.  Reception 55

F.  Hotel room 40

G.  Hotel bed 20

H.  Bathroom and toilet 35

I.  Hotel breakfast 109

J.  Hotel bar 48

K.  Hotel restaurant 75

L.  Toilets 10

M.  Congress halls 50

N.  Spa and Wellness 33

O.  Sales process and communication 10

P.  General satisfaction of the guest 8 

R.  Sustainable practices 20

ASSESSMENT CATEGORY NUMBER OF CRITERIA 

A.  First impression (digital, direct) 25

B.  Location and accessibility 10

C.  Quality - Entrance hall lobby 19

D.  Quality - Conference space 65

E.  Quality - Conference inventory 15

F.  Quality - Lighting 12

G.  Quality - Acoustic and sound system 12

H.  Quality - Multimedia system 12

I.  Quality - Internet connectivity 10

J.  Access to power and com lines 5

K.  Employee behaviour 15

L.  Business centre 10

M.  Customer service 25

N.  Safety 16

O.  Security and emergency 20

P.  Additional services 25

R.  Catering 45

S.  Sustainability practices 20

T.  Communication and marketing 15

MEETINGS STAR CERTIFICATE
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Each category is assessed through a share of the assessment criteria and average score which help to ensure improvements in the quality of individual 
criteria.

In addition, as part of the assessment matrix, the following subjective scores are also offered, which can be used to improve communication in the 
following areas:

• Architecture and aesthetics 
• Reputation and trustworthiness 
• Communication 
• Price 
• Additional offer 
• Location 
• FLOP negative surprise  
• Most outstanding features 

In this segment the quality of promotional activities can be controlled and improved. The results can be used quickly on social networks.

Meetings Star pie chart 

Following assessment, results are received in the form of a Meetings Star Pie Chart graph which will enable visual monitoring of the results in all four 
assessment categories. This will allow the monitoring of improvements in individual areas during the process of recertification.

First impression

Hotel room

Public toilets

Congress halls

Employee Behaviour

Additional services  
(Spa, wellness, fitness)

Sales process and  
communication

General satisfaction  
and customer service

Hotel gastronomy

Reception

Benefits for certified providers

1. Proof and a guarantee of quality of the provider
2. Clear positioning on the international market
3. Comprehensive promotion through all communication channels and 

Kongres Magazine
4. Continuous improvements in the quality of providers
5. Increasing the satisfaction of congress clients and event participants

MEETINGS STAR CERTIFICATE
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Forms of co-operation – price list

STANDARD CERTIFICATION

EXTENDED CERTIFICATION

BENCHMARK SCORE

This is the basic form of certification that includes the hidden guest certification process and a report of the results, however, it  does not 
include a workshop with the client.

The package includes  access to a self-assessment form for hidden guests (1 night’s stay), completion of an assessment matrix, prepara-
tion of an analysis, proposals for measures to be taken and presentation of results in the form of a report.

The price of the package does not include the direct costs of overnight stays and additional services, which, due to ensuring anonymity, the 
hidden guests pays by credit card and is refunded by the client by prior arrangement.

Package price: 895 EUR (VAT not included)

This is an upgrade to the standard evaluation that also includes a workshop with the client.

The package includes a visit by a hidden guest (1 night’s stay), completion of an assessment matrix, preparation of an analysis, proposals 
for measures to be taken and presentation of results in the form of a 4-hour onsite workshop with the client.

The price of the package does not include the direct costs of overnight stays and additional services, which, due to ensuring anonymity, the 
hidden guest pays by credit card and is refunded by the client by prior arrangement.

Package price: 1,415 EUR (VAT not included)

As part of this package a comparison of the performance of services with competitor companies is carried out. Using this method it is 
easier to find out competitors’ advantages and the area in which it is necessary to better the competition.

A special offer is made for this evaluation.

MEETINGS STAR CERTIFICATE
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Certification path 

CERTIFICATION IN PRACTICE

1

APPLY
The hotel or congress 

centre enters the process of 
certification by completing a 

registration form.

3
SELF-ASSESMENT

After confirmation of the 
application, the hotel or 

congress centre completes 
an on-line self-assessment.

4
SECRET VISIT

At the latest, within one 
month of receipt of the 

self-assessment, a hidden 
guest’s visit is carried out 
at the hotel or congress 

centre.

6
WORKSHOP

Dependent on the chosen 
package, a workshop is 

carried out with the client 
where proposals for im-

provements and the entire 
results of the certification 

are presented.

7
CERTIFY

Following the certifica-
tion process, the hotel or 
congress centre receives 

an assessment certificate 
in physical form that can 
be displayed in the hotel 

reception.

2
MEETING

As required a meeting is 
arranged between the hotel 
or congress centre and an 

adviser who acquaints them 
with the process of certifi-

cation and all the necessary 
processes.

5

GET RESULTS
Within 14 days of the hid-
den guest’s visit, the client 
receives a report with the 

results of the assessment.

8
PR

Each certificate awarded is 
accompanied by a com-

prehensive PR campaign in 
Kongres Magazine which 
includes an interview with 

the management and a 
one-page presentation of 

the provider.

9
MEETINGS STAR

All the assessed hotels 
also compete for a Meet-

ings Star Award, which 
is bestowed to the best, 

annually, at the Conventa 
trade show.

10
YOU MADE IT

Congratulations -  
job well done!

* The validity of the certificate is 
two years, thereafter a process 

of recertification takes place.

MEETINGS STAR CERTIFICATE
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Congress Standards: The Toleranca Marketing team has prepared Congress Standards that 
form the basis of the operation of the Slovenian Convention Bureau. The model has been 
based on comparable Europe models of business excellence. The Standards were first award-
ed in 2008. There is no comparable model in use in Europe, though numerous copies exist.

Origin of certification: The preparation of certification is based on existing standards and rec-
ommendations from the area of business tourism, such as those published by DIN (Deutsche 
Industrie Norm), ICCA (International Congress and Convention Association), IAPCO (Interna-
tional Association of Professional Congress Organisers), APEX (Accepted Practice Exchange), 
AIPC (International Association of Congress Centres), MPI (Meetings Professionals Interna-
tional) and other professional associations operating in the area of congress activities.

Since 2007: The evalution of hotels and congress centres has been present on the market for 
12 years. On the basis of field work, Toleranca Marketing is continuously upgrading the meth-
odology which today takes the form of a sample measurement and is the only company in 
the world using hidden guests related specifically to the requirements of congress organisers.

Added value – free promotion: All certified partners are promoted intensively through the 
promotional channels of Kongres magazine. In the past 10 years the portal has won the trust 
of domestic and international events organisers. According to official statistics about the por-
tal’s reach (Alexa and Google), it is ranked among the top 5 portals with the highest reach in 
Europe. Every day the portal is visited by on average 250-300 various event organisers who 
view 800-900 pieces of content.

Measurable results: More than 382 assessed hotels (for the requirements of Meetings Star, 
as well as individual clients). Each hotel is evaluated using 490 assessment criteria.

REASON  1

REASON  2

REASON  3

REASON  4

REASON  5

Additional information:

TOLERANCA MARKETING d.o.o.
Štihova 4, 1000 Ljubljana, Slovenia 
T: +386 (0)1 430 51 03 
E: gorazd.cad@toleranca.eu
www.toleranca.eu

www.secret-congress-guest.eu

MEETINGS STAR CERTIFICATE
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@kongresmagazine

www.facebook.com/kongres.magazine
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